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Public Information Officer’s Report 
for the September 10th and 11th, 2011 Continental European Region business meeting 

in Brussels, Belgium 
 
 

1) The Public Information Officer continues to receive and respond to several inquiries a 
week, and blind-copies members of English language A.A. on the confidential CER 
public information contact list in the geographical area being asked about, asking the 
members to respond directly to the person contacting us. 

 
 

 
2) The South of Spain Intergroup has shared the public information cards below and a 

sample letter to hotels. For more information, contact Rosalind, PI Liaison Officer at 
rosalind@spansurf.com  
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Sample letter to hotels 
Dear Sir/Madam, 
 
Alcoholics Anonymous has millions of ‘members in recovery’, all over the world.  
When they go on holiday, many find it essential to their sobriety to attend Meetings  
on a regular basis.  It is a relief to them to discover so many Meetings are available,  
along the Costa del Sol. 
 
It would be an important public service to clients staying in your hotel to know 
there is  a 'List of  AA Meetings' available at your Reception..  If it is possible to  
place the List on an Information Board, that would be even better. 
 
For additional information, please contact the AA Helpline on 600 379 110. 
 
Thank you for your assistance in this very important matter. 
 
With best wishes, 
 
Linda 
Public Information Liaison Office 
Southern Spain. 
 

 
 

3) The CER Public Information Officer was invited to present a workshop on  
public information at EURYPAA II in Dublin, Ireland 12-14 August 2011.  
The following six pages below are the handout for the participative workshop.  
CER Treasurer and First164yp group GSR Kate was invited to present a workshop on 
online English-language voice A.A. meetings. For a copy of the listing of online voice 
meetings she prepared for the workshop, write her at kate.mcnally51@gmail.com   
EURYPAA II was enthusiastically attended by hundreds of A.A. members 
worldwide. Three cities bid at Saturday evening’s general session to host EURYPAA 
III in July or August 2012 – Frankfurt, Reykjavik, and Copenhagen – and 
Copenhagen was selected. 
The Irish Times ran a big two-column story in its Saturday, August 13th edition with 
the headline Major Dublin rally of young recovering alcoholics. It was the first 
‘young people in A.A.’ conference ever held in Ireland and according to Ireland’s first 
young person in A.A. who now has 47 years of sobriety and was one of the general 
session speakers, the conference was a great ‘shot in the arm’ for A.A. in the country.  

 
Thank you for the opportunity to be of service, 
 
Continental European Region 
www.aa-europe.net  
Public Information Officer   
Daniel Flynn 
Verviers, Belgium 
Mobile: +32-(0)474-710-173 
Skype :  daniel.flynn39  
Email: pi-cer@aa-europe.net  
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Public Information Workshop for EURYPAA Dublin, Ireland – 12-14 August 2011 
 

Young at Heart 
 
“We absolutely insist on enjoying life!” Page 132, Alcoholics Anonymous © 2001 Alcoholics 
Anonymous World Services, Inc.  
 
“Carry this message to other alcoholics!...You can easily find some by asking a few doctors, 
ministers, priests or hospitals....Life will take on new meaning. To watch people recover, to 
see them help others, to watch loneliness vanish, to see a fellowship grow up about you, to 
have a host of friends – this is an experience you must not miss.” Page 89, Alcoholics 
Anonymous © 2001 Alcoholics Anonymous World Services, Inc.  
 
“The Language of the Heart. Why, at this particular point in history, has God chosen to 
communicate His healing grace to so many of us? Every aspect of this global unfolding can 
be related to a single crucial word. The word is ‘communication’. There has been a lifesaving 
communication among ourselves, with the world around us, and with God. 
From the beginning, communication in A.A. has been no ordinary transmission of helpful 
ideas and attitudes. Because of our kinship in suffering and because of our common means of 
deliverance are effective for ourselves only when constantly carried to others, our channels of 
contact have always been charged with the language of the heart.” As Bill Sees It © 1967 
Alcoholics Anonymous ® World Services, Inc., page 195 
 
“Our growth made it plain that we couldn’t be a secret society, but it was equally plain that 
we couldn’t be a vaudeville circuit either. The charting of a safe path between these two 
extremes took a long time.” Twelve Steps and Twelve Traditions © 1952, 1953 The A.A. 
Grapevine, Inc. and Alcoholics Anonymous ® World Services, Inc., Fifteenth Printing, 1977, 
page 189 and 190 
 

“Speak up without fear. Few of us are anonymous so far as our daily contacts go. We have 
dropped anonymity at this level because we think our friends and associates ought to know 
about A.A. and what it has done for us. We also wish to lose the fear of admitting that we are 
alcoholics. Though we earnestly request reporters not to disclose our identities, we frequently 
speak before semipublic gatherings. We wish to convince audiences that our alcoholism is a 
sickness we no longer fear to discuss before anyone.  
If, however, we venture beyond this limit, we shall surely lose the principle of anonymity 
forever. If every A.A. felt free to publish his own name, picture and story, we would soon be 
launched upon a vast orgy of personal publicity.” (The Grapevine, January 1946) 
“While the so-called public meeting is questioned by many A.A. members, I favor it myself 
providing only that anonymity is respected in press reports and that we ask nothing for 
ourselves except understanding.” (Letter, 1949)  As Bill Sees It © 1967 Alcoholics 
Anonymous ® World Services, Inc., page 278. 
 

“Warren (C.) recalled, ‘He [Dr. Bob] said there were two ways to break the anonymity 
Tradition: (1) by giving your name at the public level of press or radio; (2) by being so 
anonymous that you can’t be reached by other drunks…. 
The A.A. who hides his identity from his fellow A.A. by using only a given name violates the 
Tradition just as much as the A.A. who permits his name to appear in the press in connection 
with matters pertaining to A.A.’ ” Dr. Bob and the Good Oldtimers © 1980 Alcoholics 
Anonymous ® World Services, Inc., page 264  
 
“…we see anonymity at the general public level as our chief protection against ourselves, the 
guardian of all our Traditions, and the greatest symbol of self-sacrifice that we know.  
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Of course, no AA need be anonymous to family, friends, or neighbors. Disclosure there is 
usually right and good. Nor is there any special danger when we speak at group or semi-
public AA meetings, provided press reports reveal first names only.” The Language of the 
Heart © 1988 the A.A. Grapevine, Inc., page 216. 
 

How did you get to A.A.? What information about A.A. reached you before you arrived? 
 

 
Eight considerations for doing public information at group or intergroup 

 
(1) Don't do public information alone. A.A. is a 'we' program. Make contact with the public 
with other members of an A.A. group or intergroup, not as an individual. If you haven’t 
already, ask someone you respect and admire to be your ‘service’ sponsor in this regard. 
 
(2) Follow all of the Traditions when contacting people outside of the program. Re-read the 
chapters on the Eleventh and Twelfth Traditions about anonymity before making any contact 
outside the program. Never use your full name in public if you say that you are a member of 
A.A. If you use your full name in public, never say that you are a member of A.A. 
 

(3) The first information you are providing to the public is the A.A. Preamble, Twelve Steps, 
Twelve Traditions, where to find A.A. meetings (explaining the difference between open and 
closed meetings), and a selection of free pamphlets appropriate to the audience you are 
addressing. There are pamphlets designed specifically for different areas of public 
information such Doctors, Jails, Clergy, Young People, etc. A.A. members can purchase 
pamphlets and other literature through the “Members Area” of the York GSO website: 
http://www.alcoholics-anonymous.org.uk/  
 
(4) To invite medical and other professionals to a public information meeting, the best 
practice seems to be to send letters to specific individuals (not 'to whom it may concern' or 
‘XYZ Department’) with information about where to find meetings, plus one or two A.A. 
relevant pamphlets, then following up with phone calls to those specific individuals. 
 

(5) A group or, better, a group of groups (which is called an ‘intergroup’ in Continental 
Europe and a ‘district’ in North America) can plan a public information session for the 
medical community and send letters as in (4). Intergroups in CER have done this. 
 

(6) A.A. members doing public information are not representatives of A.A.  
They are simply recovering alcoholics seeking to share their success with others.  
They are telling the public about how A.A. works for them.  
 
(7) As the literature repeatedly says, A.A. does not have a monopoly on recovery from 
alcoholism and welcomes developments from all professions helping those suffering from the 
disease. So when we share our stories with non-alcoholic members of the medical profession, 
we are not telling them what to do nor do we express any opinion on how they treat 
alcoholism. As alcoholics, we tell them only how A.A. is working for us. 
 
(8) Your wanting to help carry the message of how A.A. works for you to members of the 
helping professions who have to deal with alcoholics is what our founders did to stay sober.  
The major development that Bill and Dr. Bob discovered was that they stayed sober only by 
carrying the message and trying to help others. Most of the other principles and 
perspectives on recovery came from non-alcoholics outside the program like Dr. Tiebout, Dr. 
Silkworth, Rev. Shoemaker, William James, and Carl Jung who are all mentioned in A.A. 
literature. 
 
Can you recommend other considerations from your experience doing public information? 
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Public Information Resources 
 
The A.A. Service Handbook for Great Britain © 2000 General Service Board of Alcoholics 
Anonymous (Great Britain) Limited, revised and reprinted 2008. See particularly Section 17 
“Public Information” and Guideline No. 7 “Public Information”. Available for download 
from http://www.alcoholics-anonymous.org.uk/library/Guidelines-
Handbook/AAServiceHandbookforGreatBritain_2008.pdf  
 
We have on file at the Continental European Region Public Information Power Point 
presentations from the Netherlands Intergroup and GSO in New York, several posters from 
GSO in York, several bilingual posters from the Netherlands Intergroup, several trilingual 
posters from the Triborders Intergroup, a sample letter to companies, and an article for the 
news media. If you would like us to email you copies, write us at pi-cer@aa-europe.net 
 
Recent neurological research has confirmed Dr. Silkworth’s “The Doctor’s Opinion” of over 
70 years ago in the Big Book. We are not saints, but we are not bad people, either.  
For information, contact pi-cer@aa-europe.net   
 
The story of A.A. public information is told in A.A.’s nine books: "Alcoholics Anonymous" 
© 1939, "The Twelve Steps and Twelve Traditions" © 1952, "Alcoholics Anonymous Comes 
of Age" © 1957, “As Bill Sees It” © 1967, "Dr. Bob and the Good Oldtimers" © 1980, "Pass 
It On" © 1984, "The Language of the Heart" © 1988, “Daily Reflections”  © 1990 
and “Experience, Strength & Hope” © 2003. 
 

Which passages from the literature help you the most in doing public information? 
 

 
Public Information Ideas for English language A.A. in Continental Europe 

 
Which of these ideas has worked best for you in doing public information?  

What ideas would you add to this list from your experience doing public information? 
 

A. A. Host nation service structures 
Bookstores 
Bowling alleys 
Business groups 
Businesspersons’ associations 
Campsites 
Churches  
Cinemas 
Community bulletin boards 
Community groups 
Consulates and embassies 
Cruise ships 
Drugstores/Pharmacies/Chemists 
Health professionals’ conventions 
Hospitals (e.g., admin staff and/or bulletin 
boards) 
Hotels 
Insurance companies 
Irish pubs 
Language schools 
Local newspapers and magazines 
Local radio 

Local TV 
Magistrates 
Major employers/companies 
Nurses 
Phone books 
Phone pastoral care 
Police 
Prisons  
Probation officers 
Red Cross 
Retirement homes 
Senior citizen day centers 
Supermarkets 
Taxis  
Teenager magazines 
Trade and professional unions and 
associations 
Universities 
Wellness fairs 
Women’s shelters 
Young people center
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Public Information on American and British Military Bases 

 
Armed Forces Network    In and Out Processing 
Army Community Service    Library 
Chaplains      Military Police 
Community Counseling Offices   Nurses 
Crusader      Post Exchange 
Doctors      Public Affairs 
Education Center     Schools 
Hospitals                                                                     Teachers 
 

 
 

 Doing any kind of service for others is like doing a Twelfth-Step call. Experience has 
shown that we have a better chance of staying sober, learning and growing if we do 
service, regardless of the results. With the observation of his wife Lois who pointed 
out that he was staying sober by trying to help others, Bill W. discovered that carrying 
the message was the key to his staying sober. And that’s the spirit he took to Akron, 
Ohio when he first met Dr. Bob. What happens to the other person doesn’t matter. 
Your learning and staying sober by trying to carry the message is all that matters.  

 
 What is your home group and/or intergroup doing in public information? 
 
 What specifically can you do in the coming weeks to carry the message? 

 
 

 

“Rarely have we seen a person fail who has thoroughly followed our path.”  
Alcoholics Anonymous © 1939, 1955, 1976, 2001 by Alcoholics Anonymous World Services, 
Inc., 4th Edition, page 58. 

 
The Three Legacies 

Recovery with the Twelve Steps 
 
Unity with the Twelve Traditions 
 
Service with the Twelve Concepts  
 

 
 

“I am responsible… When anyone, anywhere, reaches out for help, I want the hand of A.A. 
always to be there. And for that: I am responsible.” Declaration from the 30th anniversary 
International A.A. Convention 1965 



 7

PI NEWSLETTER May 2010 
In this Issue: 

Carrying The Message In English In Continental Europe  / Cumbria I/G  / Selby Group Work 
 
Don’t Hesitate – Communicate! 
Please pass on this newsletter to your friends in the Fellowship, either by forwarding via email or by printing 
copies to take to your local meetings. Anyone who wants their personal copy of the newsletter should send 
us their email address to the addresses below. You can also drop a line to GSO with any items for 
inclusion........we’ll do the rest.                                                                            PI-Team@hotmail.com                    
 

Carrying The Message In English In Continental Europe 
The Continental European Region (CER) www.aa-europe.net supports English language groups 
and intergroups throughout Continental Europe and is secondary to the A.A. service structures 
which support groups in other European languages. CER’s challenge is to carry the message to 
English speaking alcoholics who do not speak the language of the Continental European country 
they are in. It does this in cooperation with the host A.A. service structure(s) in the official 
language(s) of each country.  
 
CER ranges from Oulu, Finland in the North, Reykjavik, Iceland in the West, Moscow, Russia in 
the East, to Malaga, Spain and Valletta, Malta in the South. There are approximately 550 weekly 
A.A. meetings listed on our website, 330 A.A. members listed on the CER Public Information 
Officer’s contact list to be ‘the hand of A.A.’ when someone contacts us for information about 
English language A.A. on the Continent, and 18 intergroups (groups of groups). Because we are the 
secondary A.A. service structure in the geographically vast Continental Europe, many English 
language groups are too far from other groups to create intergroups. 
 
Our public information efforts are aimed at where English speakers are likely to be: British and 
U.S. military bases, embassies and consulates of English speaking countries, tourist areas popular 
with travelers from English speaking countries, international business centers, and areas on the 
Continent where large populations of English speakers have moved to on a temporary or permanent 
basis such as in the warmer climes of France, Greece, Italy, or Spain. All public information efforts 
except the CER website www.aa-europe.net are carried out by groups and intergroups.   
 
We use all of the tools in the public information tool kit -- contact with local churches, hospitals, 
police, international schools at the secondary or higher level, and large companies which are likely 
to employee English speaking staff – in cooperation with the A.A. service structure of the host 
nation. In Belgium for example, the Triborders Intergroup co-sponsors trilingual (English, French 
and Dutch) advertisements with the Belgian French and Flemish A.A. service structures in all 
Brussels Metro (subway) stations. The ads display the A.A. symbol, a question (Drinking problem? 
Marre de boire? Drinken beu?) in each language, and contact information for A.A. in each language 
(the respective websites www.aa-europe.net, www.alcooliquesanonymes.be,  
www.aavlaanderen.org and a telephone number for each language) . 
 
Some intergroups have successfully sponsored two to three hour workshops for the medical and 
other helping professions.  
To reach these communities in cooperation with the host nation A.A. service structure, it is 
indispensable to have a member of the English language A.A. structure who is fluent in the host 
nation language. 
 
A particular challenge is to carry the message across the culture barrier that frequently exists 
between English and other languages -- for example, the belief that alcoholism is not a disease, but 
a lack of willpower, or the belief that once an alcoholic stops drinking, they are cured and no longer 
an alcoholic.  
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Native speakers of other European languages who join English language A.A. groups on the 
Continent are invaluable partners in carrying the message. My home English language group, the 
Maastricht International Group, was started five years ago by six people – two Dutchmen, two 
Germans, and two Americans (my wife Kate M. and me living in the French-speaking part of 
Belgium). Thanks to one of our Dutch co-founders, members of the group are invited every year to 
speak to medical students at Maastricht University in English. A Dutch-speaking member of our 
group living in the Flemish-speaking part of Belgium is translating Dr. Bob and the good Oldtimers 
into Dutch for the Flemish A.A. service structure in Belgium. 
 
For more information about English language A.A. in Continental Europe, please do not hesitate to 
contact us at pi-cer@aa-europe.net  
 


